Peregrine Academic Services provides nationally normed, summative assessment services for
Business Administration academic programs that are used for internal and external programmatic
evaluation. The service is designed to address varying accreditation requirements that a university
or department might need to satisfy. This service allows the stakeholders to assess designated
learning outcomes and compare their performance via external benchmarking to other academic
institutions.

The Nathan M. Bisk College of Business uses the Peregrine Common Professional Component
Business Exam in the capstone class for the undergraduate business degrees. The results for the
2020 calendar year are below in which they are compared to the following academic institution
categories:

f Institutions accredited by International Accreditation Council for Business Education Schools
(IACBE)

f Institutions accredited by Southern Association of Colleges and Schools Commission on
Colleges (SACSCOC)

1 Institutions that are Private Not-For-Profit

f  Programs that are delivered solely via an online delivery mode
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